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CLIENT 
SURVEY

CURRENT SITE

1. Do you feel your current site promotes a favorable user experience? Why or why not?
No, because it’s difficult to navigate. Hard to find information. Unorganized.

2. What specific areas of your current site do you feel are successful? Why are they successful?
Social media icons at the top are successful. Colors stand out, in a prominent position.

3. What shortcomings exist with the current site, and what three things would you change on 
the site today if you could?
1- search is hard to find
2- needs to be responsive
3- broken links

4. Have you conducted usability tests or gathered visitor feedback for your current site? If so, 
how long ago? Please include any reports or findings.
Some feedback from students 1 week ago. Said it lacks hierarchy. Not visually appealing. Hard to find 
information. 

5. How important is it to maintain your current look and feel, logo, and branding?
Not important.

REASONS FOR REDESIGN

1. What are the main reasons you are redesigning your site (new business model, outdated site, 
expanded services, different audience)?
- Enhance the awareness of the Design Technology department by highlighting the campus, the 
relevancy of the programs, (Entertainment Technology, Graphic Design, Interior Architectural Design) 
and showcase the work of the students.
- Create a sense of community where students, prospective students, faculty and alumni can keep 
informed and involved with the Design Technology department.
- Focus attention on career placement and networking for students and on building a community of 
alumni who remain active with their respective programs.
- Feature the new state-of-the-art facility for the Design Technology department which is being built 
and will also house the Communications department, and the college radio station KCRW.

2. What are your primary online business objectives with the site redesign? What are your 
secondary objectives? (Examples include increased sales, marketing/branding awareness, and 
fewer customer service calls.) Please discuss both long- and short-term goals.
To attract new students and fill up classes.

3. What is the main business problem you hope to solve with the site redesign? How will you 
measure the success of the solution?
Increase traffic. Google analytics.

4. What existing strategy (both on- and offline) is in place to meet the new business objectives?
Online, still posting new information. Offline, getting students in a SMC web design class to redesign 
the site.
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AUDIENCE/DESIRED ACTION

1. Describe a typical site visitor. How often are they online, and what do they generally use the 
web for? Give basic demographics: age, occupation, income level, purchasing habits. (Use as 
much detail as possible in profiling your target user. Profile more than one type if appropriate.)
Anyone looking to expand their education post high school and up. Online a lot, knowledge seeker, 
always looking for information.
Age: 17+
Income level: low
Purchasing habits: Online bargain shopping

2. What is the primary “action” the site visitor should take when coming to your site (make a 
purchase, become a member, search for information)?
Enroll in classes.

3. What are the key reasons why the target audience chooses your company’s products and/or 
services (cost, service, value)?
Low cost. Proximity/location.

4. How many people (as far as you can tell) access your site on a daily, weekly, or monthly basis? 
How do you measure usage? Do you forecast usage to increase after the site launch and by how 
much?
Under 100 unique users a month. Yes, hopefully it triples.

PERCEPTION

1. Use a few adjectives to describe how your site visitor should perceive the new site. (Examples 
include prestigious, friendly, corporate, fun, forward thinking, innovative, and cutting edge.) Is 
this different than the current image perception?
Yes, different than the current image perception.
Cutting edge, creative, friendly, accessible, easy to navigate, organized, attractive.

2. How is your company currently perceived offline? Do you want to carry the same kind of 
message through your website?
As a good low cost alternative to education. Not a lot of people know about it. Would love to expand 
awareness. 

3. How does your company differentiate itself from competitors? Do you think your current 
audience differentiates you from your competition? Please
list competitor URLs.
Low cost alternative. Being one of the best community colleges in los angeles. #1 transfer college.
http://www.elcamino.edu/
http://new.artinstitutes.edu/
http://www.otis.edu/
http://www.newschool.edu/parsons/

4. List the URLs of any sites you find compelling. What specifically do you like about these 
sites?
http://www.newschool.edu/parsons/ - like “information for” feature, looks clean depute having a lot of 
information, showcases and highlights student work.
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CONTENT

1. Will this site use existing content from the current site? If so, what is the source, who is 
responsible for approval, and has the content been audited? If not, will you be creating content 
in-house or using an outside provider?
Faculty will provide content (in house).

2. What is the basic structure of the content, and how is it organized? Is it a complete overhaul 
of the current site or an expansion?
Complete overhaul. Structure focuses on the 3 departments - Entertainment Technology, Graphic 
Design, Interior Architectural Design

3. Describe visual elements or content that should be utilized from your current site or 
marketing materials (logo, color scheme, navigation, naming conventions, etc.)
Campus buzz postings for content, everything else can be changed.

4. How will the content of this site (along with functionality and navigation) expand or differ 
from your current site? Do you have an existing sitemap for the outgoing site structure? Do you 
already have a sitemap or outline for the proposed redesign?
The content of this site will be more organized. No current sitemap. Will be coming within the month.


